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Key Takeaways
• Twitter stands out with a 

25% higher retention than 
2nd place

• Google proves user intent is 
a great indication of loyalty

• Cheetah mobile’s 

investment in quality user 
acquisition pays off





• Facebook’s unrivaled reach and strong retention 

puts the social network well ahead of the crowd
• Twitter scale on Android not as high as its top 

retention position – landing it in 8th spot

• China grown networks (Mobvita, Cheeah Mobile, 
AppFlood, YeahMobi) emerging as dominant 
forces across the globe with 4 out of top 6 slots

• India’s mobile growth is evident with four 
networks (Komli, Tyroo, affle, InMobi)                   
entering the top 25



Key Takeaways
• Intent in iOS searches shows its value as Google AdWords tops chart
• Social networks show very high value
• Twitter proves its cross-platform value
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• On iOS just as on Android: Facebook’s 

unrivaled reach and strong retention puts 
social network well ahead of the crowd

• Great reach and great retention 
put Twitter in 2nd spot

• AppLovin proves focus on 
data bears fruit
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Average Normalized Retention by Brand – Top 10 Smartphone Makers
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Average Normalized Retention by OS Version – Android Top 10
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