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A Device Is |ust as
flooded and so are the
app stores with
NUMErous apps |just
waiting for their chance

___________

___________

_________________________________________________________________________________________________________________




FONLY oMl
THS WERE Ml
POSSIBLE. (R s



E
IBL
S POSS

-

HA

W

A
- -
>

AV .
LIF
UP
D
=
N0, 1
RETENTIO
TA
AL SIS
Y
AL
AN






\aﬂppsFluer

\ethodology

Over 450 million installs across
hundreds of eCommerce, Travel

An ‘apples to apples’ comparison of
days 1, 7 and 30 where the highest

and Utility apps running campaigns retention figure per day was given the
with hundreds of Appsklyer's figure 1 and all others were then given a
iIntegrated media partners during relative figure to 1 based on their actual
May to July 20156. Only apps with at retention. The normalized retention figure
least 5,000 Installs were used In IS theretore not the actual retention, only
study. a relative number that i1s used solely for

the purpose of ranking the top
performers and the relative ditferences
between them.

The retention rate was calculated as
__Rate

Ble] the unigue number of users who
were active on days 1, 7 and 30
out of the total number of unique
users who first launched the app In

the selected timeframe. A rank combining two factors that were
given equal weight in the formula: both

retention (quality) and the total number
of installs it generated (quantity).
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Advertising/Marketing
Retention

Ad Networks

Organic vs. non-organic
IOS vs. Android
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1 The Bird Flies High in Android
Average Normalized Retention - Android Top 10
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Average Normalized Retention-Android 11-25
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Power Ranking
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« Facebook’s unrivaled reach and strong retention
puts the social network well ahead of the crowd
« Twitter scale on Android not as high as its top
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retention position — landing it in 8™ spot

Mobvista.

START/APP

Applift

Tapi Ploy
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motive 2 \7 affle

« China grown networks (Mobvita, Cheeah Mobile,
AppFlood, YeahMobi) emerging as dominant
forces across the globe with 4 out of top 6 slots

Google
AdWords
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Y appnext:

@mail.ru
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 India’s mobile growth is evident with four

networks (Komli, Tyroo, affle, InMobi)

entering the top 25
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Intent Drives Retention @@
ge maliz etention — I0S 10




Also Getting a Bite
of the Apple
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* OniOS just as on Android: Facebook'’s « Great reach and great retention « AppLovin proves focus on

unrivaled reach and strong retention puts put Twitter in 2nd spot data bears fruit
soclal network well ahead of the crowd
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Organic Retention Reigns Supreme

L2 0,

Organic Paid Organic Paid Organic Paid

Key [akeaway

« QOrganic intent shows interest demonstrated by user will lead to higher retention
« Gap widens over time — particularly in the long run, further proving the value of organic acquisition
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Organic Retention Reigns Supreme .

L2000,

Organic Paid Organic Paid Organic Paid
+ 20« +3Y« + 71 33%
Day | Day / Day 30
Key [akeaway

Organic intent shows interest demonstrated by user will lead to higher retention, although not as large a gap as in Android
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Device-Related

~etention

Brands
Countries
Connection
[ anguages
OS versions
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Relatively Even Playing Field

Among [op Brands



ICromax

i 'SI\MSUN

Sony
APERITA

ALCATEL
onetouch.
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TOP 10 POWER RANKING GEO @&
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Furope Going Strong,
Asian Nations Show Value '

P -

Average Normalized Retention per Geo — Android Top 10
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TOP 10 POWER RANKING GEO "W
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1 he newer
the petter

— Android Top 10
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TOP 10 POWER RANKING OS VERSION
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Adoption
lakes
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TOP POWER RANKING Os VERSION
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www.appsflyer.com




